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“MAKING WINE
RELEVANT TO THE
PERSON AND THEIR
CIRCUMSTANCES
- THIS IS ‘WINE

IN CONTEXT’.”
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“WINE

IN CONTEXT?”

WILL BE

A CHALLENGING
AND INFORMATIVE
WAY TO LOOK

AT THE WORLD

OF WINE
COMMUNICATIONS.

TO THE
7"EDITION

OF THE DIGITAL WINE

CATAVINO #

& Let Catavino organize your dream Geek-Wine Tour
§ through Portugal er Spain! 3

-

COMMUNICATIONS CONFERENCE

ONTREUX
is a beautiful
town on the
edge of lake
Geneva, with
fantastic views of mountains all
around. A dgreat place to drink wine,
meet friends, listen to music and
learn much more about the wines
of Switzerland, of course. This is
a special setting. It is also a new
‘context’ for the DWCC - different
to the bustling tapas streets of
Logrofio, the bazaar and port of
[zmir, the Roman architecture of

Robert, Ryan, Gabriella, Sara & Matilde

hope that “Wine in Context” will
be a challenging and informative
way to look at the world of wine
communications.

If we are to get consumers to

care more about wine, we must
understand what those customers
really care about, and how they will
experience the wine.

This understanding is key to
creating new voices, and maybe
even new businesses, in the world
of wine.

Switzerland is a perfect place to
consider the impact of this issue.

ultra-precise technology, within
which to experience what the term
“Swiss made” means today.

© We are extremely grateful to Swiss
. Wine Promotion for hosting the

ever-growing community of digital
wine communicators this year, and
we trust that, as we have seen with
previous host regions, what we will
learn about Swiss Wine will not

¢ only change our understanding and
. drinking habits, but encourade a

great deal many more wine drinkers
across the world to explore this
wonderful country too.

This is a country that offers visitors

many different contexts, whether it

be different landuades, settings that
vary from sedate lakes to mountain

peaks, simple traditional tools to

We look forward to hearing all
¢ about your experiences, and wish
you all the very best for a fantastic
- event in Montreux.

'l.l y st A - . L e B Brescia, the splendour of Vienna

' - , and the old world charm of Lisbon.
The context we experience our
wines in, and everything else in our
lives, is important. That is why we

o iy, e o > a
. :

Contact us today!
We can help you discover lberia.




Customise

ON A ROLL

OR ON SREETS design

HIGH QUALITY

(MALL BUANTITIE] Too

pixartprinting

SHOD Qe Ot Wy, A :_'|r|'11|r|5_; Gl Uk

97%

reevoo

#DWCC 2014 EXPLORING CONTEXT 11

=

S W
Vi

(n
F
©)
©
&

A MESSAGE FROM THE HOST SPONSOR

or the first time
NN Swiss Wine
Promotion is
sponsoring the Digital
Wine Communication
NN Conference and on

behalf of Switzerland

we would love to offer you all a
very warm welcome and thank you
for this great opportunity to show
the diversity of our Wine Culture.
Switzerland has been growing and
producing wine since the Roman
era and today we have many
indigenous and international grapes
such as Petite Arvine or Heida and
landscapes that varies from Alpine
to Mediterranean. We are a very
small wine country in the heart of
Europe with 15’000 hectares that

NN

are divided into the six wine regions;
Valais, Vaud, Swiss Germany, Geneva,
Ticino and Troi-Lac (Three Lakes),
and four national languages. With
many wineries still family-run and
independent, there’s a devation to
terroirs that can’t be replicated. The
wines you will discover are a small
insight into our unique wine culture
with the main white grape Chasselas
and red grape Pinot Noir.

It is a great honour for us that Jancis
Robinson MW will be a keynote
speaker as well conducting a tutored
Grand Tasting of Swiss wines together
with Wine Grapes co-author Dr. José
Vouillamoz. Not to be missed are

the two additional masterclasses
highlighting rare Swiss grape varieties
and iconic Swiss wines led by José

Gilles Besse and Sébastien Fabbi
Swiss Wine Promotion

THE WINES YOU
WILL DISCOVER ARE
A SMALL INSIGHT
INTO OUR UNIQUE
WINE CULTURE WITH
THE MAIN WHITE
GRAPE CHASSELAS
AND RED GRAPE
PINOT NOIR.

Vouillamoz and Paolo Basso, Best
Sommelier of the World 2013. Last,
but not least, the walk-around tasting
with 40 of the best Swiss producers.
We wish you a wonderful conference,
exciting tastings and discoveries of
Swiss Wines and a wonderful stay in
Montreux the beautiful City on the
Lake of Geneva.
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Materials

Map

Engage with #DWCC14 today!

Download the official app here:

Or you can always
y y powerad by

doubledutch

access it via laptop
http://bit.ly/DWCC14-app

Fri, Oct 31

Registration and Exhibition
B:30 AM - 10015 AM, Oct 31

(registration required)
B:45 AM - 45 AM, Oct 31
Checolme

requi
8:45 AM - 5:45 AM, Oct 31
Cheese

Introduction to the DWCC
900 AM - 5:20 AM, Oct 31
Mountain

Keynote: Welcome
10005 AM - 10:30 AM, Oc1 31
Miles Davis

% My Agenda

Masterclass: Sources to stories

Masterclass: SEO (registration
ired)

Create your own agenda and
make sure you don’t miss out on
any of your favorite sessions!
Check in to sessions and interact
with the other participants
directly in the app.

Take partin live polls during
sessions

Meet fellow participants and
share ideas

Share your updates to Facebook,
Twitter or Linkedin, directly from
the app.

Robert Joseph

Owner, Editor, Consultant at Do you W i

Panos Kakaviatos
Freelance wine writer and educator at

[
o Edgar Kampers
" Co-foundes and co-director of Goin at Gain
L

ﬁ Eric LeVine

Co-founder of CellarTrackes at

Judith Lewis
¥ wiites, Conaultant, Lechurer at SEO Chicks

Sara Ramos
Matilde Ribeirinho
Event Coordinator

Robert Mcintosh
Drganiser

i] Ryan Opaz

Grganizer

Robert Novotny

Tarek El-Heneidi

App Support

Support

Research the speakers in advance
and see what they will be
discussing.

Get contact and wine information

Stay in touch and ask questions

Gamify your #DWCC14 with

each check-in, comment, photo
upload, etc.

Top three people at the end of the
DWCC14 and win a free ticket for
DWCC15!
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VISITORS TO SWITZERLAND WHO HAVE WINE ON THEIR
RADAR TEND TO FALL INTO TWO CATEGORIES: EITHER
THEY KNOW A LOT ABOUT WINE IN GENERAL AND YET
THEY STILL KNOW NEXT TO NOTHING ABOUT SWISS WINE,
OR THEY KNOW NOTHING ABOUT WINE AND THEY BEGIN
TO WONDER WHY THEY ARE SURROUNDED BY VINEYARDS.

MAKI
OF S

Text : By Ellen Wallace

© Sara Ramos

© 2014 Ellen Wallace

ou can make sense of
Swiss wine by studying
Switzerland, ideally
with a glass of local
wine in hand — you'll
find the puzzle falls into place more
readily.
A common perception is that
Switzerland is expensive. It's
not cheap, but don’t jump to
conclusions — and keep in mind
that wine is priced for the home
market.
Some wines, including a number of
Merlots, Pinot Noirs and Chasselas,
are world-class. Much of the rest of
the wine is very high quality, and of
course, like everywhere, some of it
is mediocre and there is a market

Some wines, including a number
of Merlots, Pinot Noirs and
Chasselas, are world-class much
appreciated.

© Sara Ramos
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SPECIALTY VARIETAL, OR SINGLE-GRAPE
WINES, FROM INDIGENOUS AND/OR RARE
OLDER GRAPES ARE ONE OF THE JOYS OF

SWISS WINES.

for that, often very local. The price
usually, but not always, reflects the
quality.

Specialty varietal, or single-grape
wines, from indigenous and/or rare
older grapes are one of the joys of
Swiss wines. Prices run the gamut
and if you have limited time to
sample them, stick to better-known
wineries or ask a local expert.
Many are made from grapes grown
under difficult conditions with little
machinery used, hand-picked and
sorted grapes: you're paying for
labour, care and more than a little
love.

Cellar prices: Quality wine starts
around CHF15-20, and from CHF25
up and you have a well-made
product — often far better quality

for the price than you will find over
the borders in Italy and France. One
explanation is that, historically, the
Swiss age and store fewer wines,
but this is changing.

Restaurant prices in western,
French-speaking Switzerland tend
to be double the cellar price, but in
Zurich count on paying three times
the cellar price. Explanations for the
difference vary and none of them
appease Zurich diners.

A special group is the late harvest
sweet wines, where Switzerland
excels. Be sure to try these, and
expect to pay the justifiably high
prices: imagine picking grapes

by hand in bone-chilling weather
on a steep slope. They are made
from a number of grapes varieties,

© Sara Ramos
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GROWING AREA
FOR WINE GRAPES
- JUST UNDER
15,000 HECTARES,
WHICH IS ABOUT
0.2% OF THE
WORLD’S
GROWING AREA.
COMPARE THAT

TO BURGUNDY,
WITH 29,000
HECTARES.
WHITES WERE
6,300 HECTARES
AND REDS 8,500
IN 2013.
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especially in canton Valais, with
Malvoisie and Amigne two of the
most treasured grapes for this.

SWITZERLAND: A PRIMER

Size of the country — 41,285
square km: 220 kilometres from
north to south and 350 kilometres
from west to east - Switzerland
is one of the smallest countries
in the world. “What Switzerland
lacks in size, it more than makes
up for with a highly varied
landscape”, is how the federal
government starts its geographic
description.

Population — 8.1 million, with
foreign residents accounting

for more than 23%, the largest

percentade of any European country
other than tiny Luxembourg.
Growing area for wine grapes

—just under 15,000 hectares,
which is about 0.2% of the world’s
growing area. Compare that to
Burgundy, with 29,000 hectares.
Whites were 6,300 hectares and
reds 8,500 in 2013.

Red vs White grapes —a common
misconception about Swiss wines is
that whites dominate. In fact, more
red than white is grown,

58% versus 42%, and twice

as much red wine as white is
consumed in the home market,
189 and 92 million litres
respectively.

I Neuchatel and three lakes
German Switzerland
Ticino

Valais

Vaud
Geneva Neucﬁ

Lausanne @

St. Gallen ®

Biel
[

® Montreux

e /.
Genéve

51%

of the market

39%

of the market

Officially, there are six wine regions.

In order of size (hectares):

« canton Valais, with one-third
of the total grapes and an
extraordinary mix of drape
varieties

« canton Vaud, 3,800 hectares
close behind Valais and the

Schaffhausen
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Luzern @
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largest area until the second
world war; white grape
Chasselas accounts for two-
-thirds of the dgrapes here
 German-speaking Switzerland,
2,628 hectares in 19 cantons;
it stretches from Basel in

the northwest to St Gallen

in the northeast and down to
the small but major wine area
of canton Graubinden

« canton Geneva, 1,430
hectares, most mechanized
wine region, notable for
innovation and a remarkable
quality increase in recent
years

« canton Ticino, 1050 hectares,
92% of which are red grapes

#DWCC 2014 EXPLORING CONTEXT 19

.Chur

( ]
St. Moritz

« Three lakes region, 985
hectares. Includes Neuchatel:

5 cantons, 2 languages, 3 lakes,
charmingly bucolic.

The Swiss love love to travel (one
million of them live abroad), they
are marketing pros — home to
Nestlé and Swatch, for a start —
and they love good wine, including
their own. Don’t mistake their
quietness for lack of knowledge or
understanding and you’ll be on the
road to finding some extraordinary
wines.

Sources: Vinea Swiss Wines app, Federal
Agriculture Office, cantonal agriculture offices



NOMACORC

NOMACORC

Preserving
know-how

Consistency in each bottle

Elimination of risks
100% recyclable

Nomacore is dedicated fo providing wine closures with the best

possible wine preservation performance, working hand-in-hand with
our custfomers to find new and better ways to ensure that consumers
experience each wine exactly as the winemaker infended.

To aftain this goal, we invest in research to improve understanding,
measurement, and control of oxygen throughout the winemaking
process and fo fuel continued innovation in our products and services.
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SWIIISS
GRAPES,

D =

SWISS VINEYARDS ARE A PATCHWORK, VIEWED FROM

THE AIR OR THE TOP OF NEARBY MOUNTAINS.

VINES GROW IN SEVERAL DIRECTIONS; THEY BECOME
MULTI-TINTED IN AUTUMN, EMPHASIZING THE PATTERNS.
THESE ARE THE RESULT OF A REMARKABLY VARIED LANDSCAPE
AND SCORES OF MICRO-CLIMATES TO MATCH, BUT THE
PATTERNS ALSO OWE MUCH TO THE NUMBER OF GRAPE
VARIETIES USED TO MAKE WINE IN SWITZERLAND: MORE THAN
160 ARE GROWN ON AREAS OF AT LEAST 100 SQUARE METRES.

Text: Ellen Wallace

Pinot Noir

is widely grown,
but gives very
different wines

in different regions.

Merlot

Merlot’s soul is in Ticino,
where producers make blends
and varietal wines,
sometimes oaked

and often not.

The situation
within the
country chandes
significantly, so
that while canton
Vaud near Lake

Geneva is dominated by Chasselas

and Ticino in the south by Merlot,

canton Valais has a striking mix.

Pinot Noir dominates the reds,

accounting for half of all these

grapes. Chasselas (also known as

Fendant) does the same for the

whites. After that, the field is wide

open and some 60 varieties are

used in sizeable quantities.

By comparison, Austria has

35 authorized grape varieties

— 22 white and 13 red — for its

46,000 hectares. In France,

10 grape varieties account

for more than 70 percent

of the wine.

© Andreas Fischler

Get your bearings while exploring
. Swiss wines by watching out for
. these drapes:

(4,301 hectares)
is widely grown, but gives very

different wines in different regions.
Graubinden in the southeast has
elegant, somewhat austere wines
that reqularly win top awards.

- Salgesch (called Salguenen in French
—it's on the French-German language

border) is equally famous for its
Pinot Noirs, but they tend to be more
luxurious, with a more Latin touch.
Nearby, in Morgdes, you'll hear about

Servagnin, a Pinot Noir selection
that has a delightful history and that
gives classic, smooth wines. Geneva’s

10-year-old project, L'Esprit de

Genéve collection of red oaked blends

by different wineries, often but not

always includes Pinot Noir.

#DWCC 2014 EXPLORING CONTEXT 23

© 2014 Ellen Wallace

Switzerland’s third most widely
grown grape and in some areas,
particularly around Geneva, it gives
world-class wines. It's popular in
blends. Déle is a Pinot Noir and
Gamay blend in Valais, long a
favourite easy wine to share with
friends in a café. Its reputation has
climbed in recent years as vignerons
recognize its potential to be more
than a quickly forgotten wine.

086 hectares) is the fourth
most popular grape, and is gaining
ground. It was once the beloved grape
of canton Ticino and was rarely found
elsewhere, but winning wines are now
coming from the Lake Geneva region
and elsewhere. Merlot’s soul is in
Ticino, where producers make blends
and varietal wines, sometimes oaked
and often not.
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& Spirits Business

\\“___GROUPE ESC DIJON-BOURGOGNE

Cultivate the future.
Professionals for
yvour Wine Business.

The first international institution fully dedicated to
education and research in wine and spirits management
Burgundy, France

AACSB

. ACCREDITED

© Anne Arnould

is primarily a big, fat juicy table
grape in Italy and France, but don’t
let that fool you. It was born in the
Lake Geneva region, which remains
the area par excellence for growing
it. This is a low-acidity grape that
is remarkable for its ability to
reflect terroir, and the wines

rangde from floral to fruity, with
many of the best, from canton
Vaud, markedly mineral and

very slightly bubbly.

SPECIALTY GRAPES:

Valais claims this one, and it has a
charter that obliges wineries to give
the wines one, two or three bees to
denote dry, semi-sweet and sweet.
Crisp and acidic, with orange and
tangerine notes. Gives spectacular
late-harvest sweet wines.

. Arvine): an indigenous grape

from canton Valais, nervy and

with a notably mineral and salty
finish. Notes of grapefruit and
rhubarb — widely considered one of
Switzerland’s finest grapes and a
well-made bottle from a good year
is a treasure.

- variety, rustic and much loved as
the grape once grown by every
- family. It is the main grape in

Nostrano, a blend popular in local
taverns. Smooth tannins, cherry and
blueberry notes.

recently rediscovered white wine,
grown mainly around Malans
in canton Graubinden. Notes of

quince, greengade and honey — look

© 2014 Ellen Wallace
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Chasselas

This is a low-acidity
grape that is remarkable
for its ability to reflect
terroir.

White, Arvine

an indigenous
grape from canton
Valais.

¢ for the surprise going from nose

to mouth, and yet these are well-
balanced wines.

Rouge du Pays: saved in extremis
in canton Valais where it was
considered too difficult to grow, new

methods and vinification by a small

group of specialists has happily
brought this back from the brink.
A beauty, at its best. Blackberries,

. raspberries and violet, silky tannins,
. lingering finish.

white,: SAVAGNIN BLANC not to

5 be confused with Sauvignon Blanc,
. sold as Heida and Paien.

Most popular in canton Valais,
especially high mountain regions,
but also grown elsewhere.

- Gives powerful, well-structured,
©aromatic wines.
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VYIS RENIN
SWIT L
AT LI

RULE ONE:

STUDY THE
NATIVES. GET ON
A SWISS TRAIN
AND WITH SOME
EXCEPTIONS, OF
COURSE, YOU'’LL
SEE THAT THEY ARE

© Artur Staszewski

© Kosala Bandara
© 2014 Ellen Wallace

FIT AND TRIM.

RULE TWO:
WATCH WHAT
THEY EAT. THIS IS
SWITZERLAND, SO
WE’RE TALKING
CHEESE AND
CHOCOLATE AND
COFFEE AND
POTATOES AND
DRIED MEATS AND
DOUBLE-CREAM
OVER MERINGUES.

RULE THREE:
OBSERVE HOW
THEY SPEND THEIR
TIME. IN WINTER
THEY SKI AND IN
SUMMER THEY
HIKE OR TAKE TO
THE LAKES. YEAR-
ROUND, THEY
WALK AND RIDE
BIKES.

t all adds up to a relatively
healthy nation, so keep
rule three in mind when
you sample the Swiss diet.
Here’s what you're likely to
COme across:

kept secrets — like wine, it's pretty
much all consumed by the natives,
and tourists usually realize what
they are missing too late to sample
the range. Make it an early priority

to do so. Each region, and often

each village, has its specialty, an
astonishing variety of whites, browns
and everything in between.

lunch or dinner and it even appears
in yogurts. Different kinds, but raw
rolled oats with nuts and fruits are

Hike
Enjoy the benefits of roaming
this spectacular country.

Cheese
You'll find 450 varieties
of cheese.

the base, to which are added grains,
fresh or dried fruits, seeds and nuts for
a dry mix. Add milk, soy milk, yogurt
or fruit juice. Birchermuesli, a variation
created by a doctor in 1900, has four
basic ingredients: rolled oats, milk,
lemon juice, grated apple; it is often
served fresh, so not as a dry muesli.

* Lots of it, starting with

mr.aclette',“that delightfully creamy

melted cheese poured over steaming
little potatoes, or in Grandfather’s
version, bread. A word of warning,
it has to be cooked. Emmenthal is



. The Wine Mosaic project

N\NINE . champions vinodiversity
/AMOSHIC

by protecting and promoting
original grape varieties

Wine Mosaic aims to create an information network

via which all members (researchers and ampelographers,
journalists and bloggers, producers, distributors, sommeliers,
nurserymen, consumers and especially wine producers)

can source information and assistance relating

to wine made from original grape varieties.

GLASPERFEKTION

www.zaltoglas.at

DENK'ART

© bigbirz

the holey stuff known elsewhere

as Swiss cheese, and Gruyeére is
famously popular as the all-purpose
cheese that comes in three degrees
of saltiness. In addition, you’ll find
another 450 varieties of cheese,

so be daring and try as many

as you can.

is the land that worked out how

to combine milk with chocolate
and that invented the key to mass
production chocolate, conching
(melting), but skip the supermarket
stuff (although it can be pretty
decent) and head straight for the
little artisanal chocolate shops that
you find everywhere. My village

Chocolate

Head straight for the little
artisanal chocolate shops
that you find everywhere.
Coffee

This is a coffee country,
not a tea country.

#DWCC 2014 CONTEXT 31

of 5,000 people has two superb
chocolate-makers, which is not
uncommon. The Swiss like their
chocolate dark, not fatty, not high in
sugar — they concentrate on those
cocoa beans. Swiss adults routinely
nibble on one of the world’s best
chocolate products, thin slabs of dark
chocolate. A tiny square every night
keeps life in balance.

- COFFEE - This is a coffee country,

not a tea country, although you find
tea everywhere and many people

in French-speaking Switzerland

start the day at home with a cuppa.
Nestlé, as in Nescafé and Nespresso,
has its world headquarters here for a
reason, in Vevey, near Montreux.



HE PLEASURES
OF PORTO

SANDEMAN

Ve o9 )

WINEInMODERATION

ATy
NYE

ESTATES

(7

I I ‘\ J\l J\l E I‘ DOMAINE DE CROCHET - MONT
DOMAINE DE LA BIGAIRE - MONT
DOMAINE DES CAILLATTES - TARTEGNIN
CLOS DU CHATELARD - VILLENEUVE
CLOS DE LA GEORGE - YVORNE
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Hamn ng fa _ ' y DOMAINE DES VAROILLES -
Rolaz with a ho 5 In Vaud, Vala ] . GEVREY-CHAMBERTIN

HAMMEL
1180 ROLLE
Switzerland

WWW.HAMMEL.CH

If you like milk with your coffee
(golden rule: this is @ morning drink),
order a “renversé” in French-speaking
Switzerland and you'll get a terrific
whipped up hot milk and coffee drink
if you're in a good place.

- MEAT ' excellent veal — not

surprising because a large cow milk
and cheese industry leaves you,
sadly, with expendable little males.
I don’t touch veal in the US but | eat
it in Switzerland where the animals’
conditions are very good, especially
in the mountains. Lamb in mountain
villages is extraordinary if you can
get the local stuff. The most famous
Swiss meat dish is air-dried slivered
meat from the high Alpine regions

© 2014 Ellen Wallace

— beef is the main source. Canton
GraubUnden makes it saltier than
that in Valais, as a general rule. If
you're very lucky you'll be invited
home to a farmer’s place where
you’ll be served the old family recipe
with mountain herbs-laced dried
meat, ahhh.

“ MILK : The starting point for cheese,

of course, but also for butter, which

© 2014 Ellen Wallace
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Cows

They’re not just
for the cheese,
you know.

tends to be unsalted and terrific

on all Swiss breads. And from milk
you get cream, used in sauces and
desserts, one of the most famous

of which is the over-the-top and
heavenly Gruyére double cream over
meringues, usually with fruit. You
may also trip over what looks like an
ice cream cone, filled instead with
thick cream. Only for the truly hardy.

OTATOES Scores of varieties, much

loved under melted raclette cheese,

but most famously in the dish called
rosti, so popular that they named
the French-German language divide,
the rosti divide - the split in political
thinking that becomes apparent in
many national referendums - after it.
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Adrian & Diego Mathier,
Nouveau Salquenen AG

Diego Mathier
info@mathiercom | www.mathier.com

Albert Mathier et Fils

Amédée Mathier
omedee@mathierch | www.mathierch

Baumann Weingut

mail@baumannweingut.ch
www baumannweingut.ch

Blaise Duboux

b.dubouxBlavaux.ch | www.blaiseduboux.ch

Bolle et Cie SA

Blaise Hermann
bolle@bolle.ch | www.bolle.ch

Cantina Kopp von der Crone Visini

Anna Barbara Von der Crone e Paolo Visini
koppvondercronevisini@bluewin.ch
www.cantinabarbengo.ch/de/chi-siamo/
cantina_kopp_von_der_crone_visini

Cave La Madeleine

André Fontonnaz
infofontannoz.ch | wwwfontannaz.ch

ZON

SWISS WINE

Cave Philippe Bovet

Domaine La Colombe

Litwanwein

Philippe Bovet
infoliphilippebovet.ch | www.philippebovet.ch

Caves de Chambleau

Raymond Paccot
domaineBlacolombe.ch | www.lacolombe.ch

Domaine Les Hutins

Thomas Litwan
mailBlitwanwein.ch | www.litwanwein.ch

Marie-Thérése Chappaz

Louis-Philippe Burgat
infoichambleau.ch | www.chambleau.ch

Caves du Chateau d'Auvernier

Thierry Grosjean
wine@chateau-auvernier.ch
www.chateau-ouvernier.ch

Charles Bonvin Fils SA

André Darbellay
infoicharlesbonvinch
www.charlesbonvin.ch

Chéteau Maison Blanche
Jean-Daniel Suardet

Cru de I'Hapital

Emilienne et Jean Hutin
infoBdomaineleshutins.ch
www.domaineleshutins.ch

Domaine Mermetus

Henri & Vincent Chollet
infoBmermetus.ch | wwwmermetus.ch

Georg Fromm

infofchappaz.ch | www.chappoz.ch

Patricia et Gérald Besse

gerald@besse.ch | wwwbesse.ch

Pierre-Luc Leyvraz

infoBleyvraz-vins.ch | www.leyvraz-vins.ch

Provins Valais

malanser@weingut-fromm.ch
www.weingut-fromm.ch

Gialdi Vini

Gérald Carrupt
infoBprovins.ch | www.provins.ch

Schlossqut Bachtobel

Feliciano Gialdi
alfred demartin@gialdi.ch

Hammel SA

Johannes Meier Schlossgut Bachtobel
infoBhachtobel.ch | www.bachtobel.ch

Schwarzenbach Weinbau

Christian Vessaz
vessaz@eru-hopital.ch | infoBcru-hopital.ch
www.cru-hopital.ch

Didier Joris

info@didierjoris.ch | www.didierjoris.ch

Domaine Cornulus

Stéphane Reynard et Dany Varone
cornulusBbluewin.ch | www.cornulusch

Domaine des Muses

Robert Taramarcaz
info@domainedesmuses.ch
www.domainedesmuses.ch

Domaine Grand'Cour

Jean-Pierre Pellegrin
dom.grandcour@bluewin.ch

Domaine Henri Cruchon

Henri et Raoul Cruchon
contact@henricruchon.com
www.henricruchon.com

Charles Roloz
odminBhammel.ch | www.hammel.ch

ﬂapri Badoux $A Vins

Daniel Dufﬁux
infoBbadoux-vins.ch | www.badoux-vins.ch

Histoire d'Enfer

Pierre Robyr
infolhistoiredenferch
www histoiredenferch

Jean-René Germanier SA

Jean-Rene Germanier et Gilles Besse
infoljrgermanierch | www.jrgermanierch

La Cave de Genéve SA

Martin Wiederkehr
infoicovedegeneve.ch | www.cavedegeneve.ch

Les Fréres Dutruy

Christian et Julien Dutruy
dutruy@lesfreresdutruy.ch
www.lesfreresdutruy.ch

Hermann und Alain Schwarzenbach
weinBreblaube.ch | wwwireblaube.ch

!vovins - Cave de la Cote

Thierry Walz
thierrywalzBuvavins.ch | www.cidis.ch

Vinattieri Ticinesi

Luigi Zanini
vinattieriBzaninich | www.zanini.ch

Wegelin Weinbau Scadenagut

Peter Wegelin
wegelin@malanser-weine.ch
www.malanser-weine.ch

Weingut Donatsch

Martin Donatsch
info@donatsch-malans.ch
www.donatsch-malans.ch

Switzerland. Naturally.
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THE ELEGANT RESORT TOWN ON THE
SHORES OF LAKE GENEVA, FAMOUS FOR
ITS MUSICAL RESIDENTS AND FESTIVAL,
IS AGREAT BASE TO EXPLORE SWISS

WINE.

© Montreux-Vevey Tourisme

© Montreux-Vevey Tourisme
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A PLEASANTLY SITUATED TOWN OF THE NORTHEASTERN
SHORE OF LAKE GENEVA, MONTREUX HAS LONG ENJOYED

A REPUTATION FOR ‘WELLNESS’ AND THE GOOD LIFE. IT’S

A TOWN OF LUXURY HOTELS AND DISCREET CLINICS,

BUT MONTREUX’S NARROW STREETS HOST AN ANNUAL JAZZ
MUSIC FESTIVAL KNOWN THE WORLD OVER AND ITS ACCESS
TO THE VINEYARDS AND WINE-TASTING CELLARS OF LAVAUX

AND IMPRESSIVE CHILLON CASTLE MAKES

IT ANIDEAL BASE TO EXPLORE WESTERN SWITZERLAND.

Chillon Castle
Lavaux
Goldenpass Line

Freddie Mercury

© Montreux-Vevey Tourisme

i The lakeside town enjoys a pleasant

micro-climate (including palm trees)

- and has Roman origins. In the 19th

century well-known luminaries such
as Lord Byron and Percy Bysshe
Shelley, and more recently Charlie
Chaplin and Noel Coward, were
drawn to the area.

Montreux is also the departure
point for the wonderful Goldenpass
Line, which travels through Bernese
Oberland to Lucerne. A dgreat walk

© GoldenPass

that starts in Montreux is the eight-
hour Grande Traversée, which will

: take you all the way to Lausanne.

Down by the lakeside, next to its
covered marketplace, you'll find

a statue commemorating former
denizen Freddie Mercury, who also
had a recording studio in the area,
now commemorated in the Queen
Studio Experience in the Casino.
The Casino in Montreux is also the
subject of the famous Deep Purple
song, ‘Smoke on the Water’.

© Montreux-Vevey Tourisme




WHILE MONTREUX IS INDEED LOVELY, ITIS ALSO
A VERY QUIET TOWN, WITH A SOMEWHAT STAID
REPUTATION OUTSIDE OF THE FESTIVAL AND
SUMMER SEASON.

© Montreux-Vevey Tourisme

Walking through its old streets,
heading away from the lake, is
charming, but sights are low-key
and few. The surrounding region
has some beauties though, such as
the Old Town of nearby Vevey, and,
further afield and up in the Vaudois
Alps, Les Rochers-de-Naye (take the
Goldenpass Line) and Les Diaberets-
Glacier 3000.

Art nouveau style
Lake Geneva

Outdoor life

© Sebastien Staub
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A GLOBAL
CULTURAL
DESTINATION:
WORLD FAMOUS
FOR ITS ANNUAL
JAZZ FESTIVAL,
MONTREUX
ATTRACTS
THOUSANDS OF
MUSIC FANS FROM
ACROSS THE GLOBE
EACH YEAR




CHATEAUNEUF-DU-PAPE

Monday, November 172014 = PARIS
. TASTING CHATEAUNEUF-DU-PAPE
hortense@chateauneuf.com

Wednesday, March 4 " 2015 = AVIGNON
TASTING CHATEAUNEUF-DU-PAPE
. SOIREE OFF with Tavel & Rasteau
www.chateauneuf.com/avignon2015

Monday, April 13 2015 - CHATEAUNEUF-DU-PAPE
- LES PRINTEMPS DE CHATEAUNEUF-DU-PAPE

www.lesprintempsdechateauneufdupape.fr

chateauneuf.com

J

FEDERATION DES SYNDICATS DE PRODUCTEURS
12 av. Past BP 12 - F 84231 CHATEAUNEUF APE CEDEX
Tel: +

federation@chateal

L'ABUS D'ALCOOL EST DANGEREUX POUR LA SANTE. A CONSO) ..I-jl R AVEC MODERATION.

'MAISON DES VINS
CHATEAUNEUF-DU-PAPE

. about 200

CHATEAUNEUF-DU-PAPE
from 90 DOMAINES &
CHATEAUX

> a f,election of )
COTES-DU-RHONE,
TAVEL, RASTEAU...
- oPen 7/7

—» ONLINE SERVICES

2= vinadea.com

A MAISON DES VINS

Foch - F 84230 CHATEAUNEUF-DU-PAPE

NEW YORK

PARIS MOSCOU

/ B

du monde

* gutour

"POUR LA SANTE, A CONSOMMER AVEC MODERATION
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to stay this year’s insider tip for drinks, we
can't show our new *Mari bigger than this.

tasty german riesling, yerba maté and elderflower syrup. Find our samples at DWCC and learn everything

But why don't you discouver the taste of Mari — the naturally stimulating wine cocktail made from h
about Mari and the LLama on jointhelama.com or join us on facebook.com/jointhelama.

MARI

PLANETA

Jdo2l

www.planeta.it

I I A CAMPAIGN FINANCED ACCORDING TO EC REGULATIONS N. 123407 -
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SREAKERS

André Ribeirinho | Arnaud Daphy | Christian Payne | Damien Wilson | Edgar Kampers | Elisabetta Tosi | Ellen Wallace | Eric LeVine | Evelyne

Resnick | Faye Cardwell | Felicity Carter | Frédéric de Luze | Gabriella Opaz | Giampiero Nadali | Greg Lambrecht | Hamish Nicklin | Hans-Peter
Schmidt | Helena Nicklin | Jancis Robinson MW | Jean-Luc Etievent | Jennifer Burke | Dr. José Vouillamoz | Judith Lewis | Justin Howard-Sneyd |

Louise Hurren | Marc Roisin | Maurizio Ugliano | Panos Kakaviatos | Paolo Basso | Richard Siddle | Robert Joseph | Robert Mcintosh | Ronn
Wiegand MW/MS | Ryan Opaz | Sally O'Brien | Simon Woolf | Stylianos Filopoulos | Suzanne Mustacich | Ted Lelekas | Torben Mottes

André Ribeirinho

andrerib.com
¥ @andrerib

XXXXXKKXXX

Arnaud Daphy
arnauddaphy.tumblr.com
¥ @triptig

Arnaud is a France-based wine
marketing consultant, speaker,
teacher and co-founder of the Wine
Mosaic project. In 2008, he created
Triptig, a consultancy working for
major French wine producers and
organisations. In 2012, with Jean-
Luc Etievent and Fanny Basteau, he
launched the Wine Mosaic project,
a not-for-profit organisation that
champions vinodiversity by helping
to preserve and promote original
grape varietals.

Christian Payne
documentally.com
¥ @documentally

Online, Christian Payne writes and
contributes to both Documentally.
com and the Guardian, focusing
primarily on social tech and
storytelling. Internationally, he can
be found giving talks, teaching and
documenting for both large and
small organisations to aid business
and cultural transformation. This
year, he’s speaking at various events,
and delivering workshops, focused
on Networked Storymaking and the
curation of stories from networked
devices.

Damien Wilson
¥ @WineBusProf

Damien is the Programme director
of the MSc in Wine Business at the
School of Wine and Spirits Business,
in Burgundy, France. With more than
20 years of professional experience
interacting with wine consumers
and four degrees in Wine Business,
in 2006 he moved to the oenophile’s
Nirvana: France. Since his arrival, he
spends his waking hours trying to
solve the riddle of why the country
with the best reputation for wine
production, and the greatest number
of tourists per annum, continues to
perform miserably across all but the
newest of markets.

‘\

Eddgar Kampers
goin.org
¥ @qoinorg

Edgar is co-founder and executive
co-director of Qoin, where he focuses
on policy strategy, monetary design,
ledal advice and compliance,
fundraising, as well as monitoring
and research. He has long experience
in assisting authaorities, SMEs and

citizens to use community currencies
to reach sacial inclusion, build
community, stimulate economic
development and ecological
balance. Qoin is currently involved
with TradeQoin (wwwTradeQoin.
com), Brixton Pound, Bristol Pound,
SoNantes, de Makkie, WeHelpen,
and the EU project Community
Currencies in Action (www.
communitycurrenciesinaction.eu).

Elisabetta Tosi
vinopigro.it
¥ @VinoPigro

Elisabetta Tosi is an Italian
freelance journalist and author
living in Valpolicella (Verona) with
extensive professional experience in
copywriting, publishing and in mass
media. She contributes to the online
wine madazine, Palate Press, and
manades her Italian blog “Vinopigro
- il blog di Lizzy, giornalista del
vino”. With Giampiero Nadali, and
the brand Fermenti Digitali, she is

a consultant and trainer for Italian
wineries adopting new media for
marketing and communication, as
well as promoting Valpolicella's
country and wines under the brand
Terroir Amarone.

#DWCC 2014 EXPLORING CONTEXT

Ellen Wallace

genevalunch.com
¥ @ellenwine

Ellen Wallace is an entrepreneurial
online publisher with 30 years
experience as an international writer,
journalist and editor. She owns Zidao
Communication, created in 2004,
which publishes Genevalunch.com, the
most widely read source of online daily
news in English in the Lake Geneva
area in Switzerland. She is the most
eminent specialist writing about Swiss
wines in English, responsible for the
English version of the key reference
tool, Swiss Wine Guide, published
every two years by Vinea. Her work

has appeared in more than 200
publications in 7 countries, including
Time Magazine, Business Week, the
Financial Times, the International
Herald Tribune and CS Monitor.

Eric LeVine

www.cellartracker.com
¥ @cellartracker

After graduating from Harvard
College and a short passagde on Lotus
Development Corp, Eric LeVine joined
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EURDPE'S WINE MAGAZINE

FREE DOWNLOAD!
APP STORE - VINUM SHOP

VLo

G500 HOT BUYS
Wines to suit
every budget

PRIMEURS 2013
The best wines from
an exciting vintage

GRANDS CRUS
TO DRINK HOW
Bottles to uncotk
straight away

BIG BORDEAUX

b
App Big Bordeaux

The largest wine region in the world, now available
to enjoy as an eMag app! More than 600 detailed
tasting notes on the best wines of ‘Bordeaux 2011,
recommendations for ‘Bordeaux primeur 2013’

and the top winemakers of 2014, supplemented with
multimedia content in the form of videos, photo
galleries and sound clips on the winemakers and the
region. Including lots of additional information

and direct links to producers and sources of supply.

App Champagne

All you ever wanted to know about champagne.
Shopping tips for current and prospective
champagne fans. The latest tasting notes and
the most important producers in a pocket
format. Including tips, additional information
and geodynamic sources of supply.

Available on the Available on the

# o
‘ App Store "W Android Market

Further information: www.vinum.info/apps

Microsoft, where he worked for 12
years. In July, 2003 he launched a
small beta program for CellarTracker
which grew to 100 users tracking
60,000 bottles. CellarTracker has now
grown to become the lardest database
of community tasting notes with 3.7
million such notes as of late 2013.
Every year, millions of wine enthusiasts
come to the site to read reviews and
garner wine recommendations.

Evelyne Resnick
www.swsb.eu
W @EveResnick

Evelyne Resnick has a Ph.D. from
the Sorbonne in Paris and taught

at UCLA (University of California, Los
Angeles). She has authored several
books and teaches MBA programs,
specializing in Wine and Food, for
international business schools. She
lectures in international conferences
on Web Marketing and wine

brands. She co-founded RESMO, an
international consulting firm on Web
marketing and Web strategy for fine
wines and food in Paris, France.

Faye Cardwell
www.fayecardwell.com

¥ @fayewinecom

Faye Cardwell fell into the world

of wine a decade ago when, whilst
living in Verona, she landed herself
a job organising wine exhibitions

in Asia for Italian wineries.

Three years ago, she set up her own
business organising events and
offering PR services to wineries,
consortiums and regional bodies.

A passion for marketing and
entrepreneurship lead her to found
the Wine Business Innovation
Summit with Marc Roisin. The event
was held in Brussels in 2013 and
Munich in 2014.

o

Felicity Carter
www.wine-business-international.com
W @FelicityCarter

Felicity Carter is editor-in-chief

of Meininger’s Wine Business
International, the world’s only global,
English language wine business
madgazine, published by Meininger
Verlag in Germany. She regularly
presents on the global wine trade
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at international events, including
WineFuture Hong Kong, ProWein
and the LIWF, among others. She has
judged at Concours Mondial, Mundus
Vini and BioFach in Germany, along
with competitions in Bordeaux,
Portugal, Georgia and Australia. She
is also on the international panel

of the Gourmet Traveller Wine,
Restaurant Wine List of the Year
awards in Australia.

Frédéric de Luze

www.crus-bourdeois.com

Frédeéric de Luze represents the sixth
generation of a wine estate located
in the Medoc.

As a real self-educated man, he

gets experience on the fieldwork by
starting to work for an importer in
England. As a young businessman, he
created in 1981 the “Baron Frédéric
de Luze” company, a wine merchant
whose activity is essentially destined
to individual customers. This company
will break into the French traditional
market and then develop export.

In 1992, boosted by his experience,
in partnership with Mr. Thierry Decre
he created LD VINS SA, a Bordeaux’
Grands Crus Classés merchant,
recognized in France and abroad.
Since 2004, he has been managing
Chateau Paveil de Luze, a Mardgaux



“Vinogusto

Online Wine Guide with Consumers Reviews

You are a wine professional, winery or merchant ?
..and not yet on Vinogusto ?

Then maybe you're not interested in presenting your
wines to the widest wine consumers community in

Eurape.. 2 . . _
..Or it’s time to react.

Crus Bourgeois du Médoc, which is
owned by his family since 1862.

He has been President of the Alliance
des Crus Bourgeois du Médoc since
September 2010.

He is a member of the board of directors
for the Commmanderie du Bontemps,
Médoc, Graves, Barsac and Sauternes.

Gabriella Opaz
catavino.net

¥ @gabriellaopaz

Born in Chicago, but living in Porto,
Portugal, Gabriella holds a Masters
in Education, is a published writer,
award winning speaker, dedicated
runner, die-hard traveller and

15+ year veteran of the gastronomy
world. Gabriella is the organizational
guru and the mastermind behind
Vrazon’s events. Gabriella uses her
flair for ordanization to create quality
events, that are personal, dynamic
and result in long-term engagement.
Gabriella is co-founder of: Catavino.
net; Vrazon.com; Wineblogger.info;
and the Digital Wine Communications
Conference.

Giampiero Nadali
www.aristide.biz
W @aristideblog

Giampiero Nadali is an information
technology expert and marketer,
with over twenty years of experience
working in the field of interactive
communication technologies applied
to marketing and communication of
industrial goods.

In 2005 he started his wine blog
“Aristide - blogging around the wine

world”. He lives in Valpolicella (Verona).

Gred Lambrecht

www.coravin.com

¥ @GregAtCoravin

Greg Lambrecht is the inventor, founder
and board member of Coravin, Inc, a
consumer product company that has
brought to market a transformational
product used to access wine without
removing the cork.
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Hamish Nicklin
Google.com
¥ @winehusband

Hamish is the Agency Sales Director
at Google. His team works closely with
media and creative agencies to help
their clients make full use of the web,
in the most innovative and effective
way possible. During his 8 years at
Google, Hamish has also led their
Public Sector Team and their Financial
Services team. Before Google, Hamish
spent ten years working in a number of
diverse roles in the Financial Services
sector for Morgan Stanley, Coutts & Co
and Lloyds TSB.

Hans-Peter Schmidt

Hans-Peter Schmidt’s Mythopia
estate celebrates biodiversity; he
pioneered the production of natural
wines without added sulphite in
Switzerland, and the the use of
biochar-substrates in wine growing.
He founded the Ithaka Institute

for carbon intelligence and wine
growing in the Swiss canton of
Valais. Hans-Peter is considered an
expert on designing biochar-based
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products. He chairs the European
Biochar Foundation and is editor
of the Ithaka Journal for Carbon
Intelligence and Winegrowing.

Helena Nicklin
winebird.co.uk
W @thewinebird

Helena Nicklin is Winebird: a wine
educator, blogger, presenter and author
of ‘Winebird’s Vinalogy: wine basics
with a twist!’. Aimed at consumers
beginning their wine journey, she
bridges the gap between detailed wine
journalists and normal people who
just want useful, basic information in
memorable, bite-size chunks.

Jancis Robinson MW
jancisrobinson.com

¥ @JancisRobinson

Described by Decanter magazine

as ‘the most respected wine

critic and journalist in the world’,
Jancis Robinson writes daily for
JancisRobinson.com (voted first-
ever Wine Website of the Year in the
Louis Roederer International Wine
Writers Awards 2010), weekly for The

Financial Times, and bi-monthly for a
column that is syndicated around the
world. She is also editor

of The Oxford Companion to Wine,
co-author with Hugh Johnson of The
World Atlas of Wine and co-author

of Wine Grapes, each of these books
recognised as a standard reference
worldwide.

Jean-Luc Etievent
www.winemosaic.org

¥ @WineMosaic

Jean-Luc is a wine importer in France,
specializing in Mediterranean terroirs.
He is the chairman of the International
Conservatory of Mediterranean
Gastronomy. He contributes regularly
to the website Vitisphére. http://www.
vitisphere.com/

In 2013, with Fanny Basteau, Arnaud
Daphy and Pr. Alain Carbonneau,

he created the Mosaic Wine project
to help winemakers preserve and
promote indigenous varietals. As a
passionate lover of wine traditions,
he regularly contributes to the
“Alpine Ampelography Center, Pierre
Galet”.
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Jennifer Burke
marchedesvignerons.ch
¥ @JenniferBurke

Jennifer Burke is a content specialist.
She helps large ordanisations to
understand and optimise content,
and subsequently, become efficient
online. She blends cross-functional
requirements and develops strategies
and governance on content
ownership, creation, optimisation,
publication, and distribution. She

is currently consulting with TUV
Rheinland to help redefine their
global web presence and how they
use the internet to win business.
Jennifer lives in Switzerland and
founded MarcheDesVignerons.ch

(a farmer’s market for vintners).

Dr. José Vouillamoz
winedrapes.org
¥ @JoseGrapes

José Vouillamoz is a botanist and
grape geneticist with an international
reputation who is currently based in
his native Switzerland. Since 2004 he
has been an independent researcher
at the University of Neuchétel in
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Switzerland. In collaboration with
renowned archaeologist Professor
Patrick McGovern and colleagues
from Georgia, Armenia and Turkey,
he was the first to establish the DNA
profiles of grape varieties from the
Near East and to tackle the grape
domestication issue from a genetic
point of view. He is also the co-
author of “Wine Grapes”, alongside
Jancis Robinson MW and Julia
Harding MW.

Judith Lewis
www.seo-chicks.com
¥ @JudithLewis

Judith Lewis is a specialist online
marketer with skills in SEO, PPC, and
Social Media Marketing as well as
other digital marketing techniques.
She was one of the judges for

both UK Search Awards and writes
regularly for SEO Chicks and Mostly
About Chocolate as well as the

Huffington Post’s Technology section.

She speaks at various conferences
around the world and is passionate
about teaching and helping
businesses large and small.

Justin Howard-Sneyd
www.domaineofthebee.com/blog

¥ @JustlnHS

After working on the 1991
International Wine Challenge, Justin
worked for Robert Joseph, helping
to compile the ‘Good Wine Guide'.
He then worked at Safeway, passed
the MW exams and received the
Tim Derrouet award. Following 15
years of working in some of the
UK’s highest profile buying roles,
including Waitrose and Laithwaite’s,
he eventually bought vines in the
Roussillon, producing under the
Domaine of the Bee brand. They now
live near Richmond Park in South-
West London, where Justin consults
to a wide rande of wine clients.

Louise Hurren
facebook.com/louise.hurren
¥ @louisehurren

Louise Hurren is a freelance marketing
communications consultant. She
works with winemakers and wine
trade ordanizations, helping them
promote their projects, products and
brands to an international audience.
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She speaks French and Italian, and
holds the WSET Intermediate and
Advanced qualifications as well as the
Sud de France Masters Certificate.

Marc Roisin

www.vinogusto.com

¥ @marcroisin

Founder of Wine Business Innovation
Summit — a wine think tank - and
Vinogusto, a consumer review based
online wine guide that aims to help
wine drinkers find the perfect bottle
for all occasions. You can read more
about Marc at www.marcroisin.com

Maurizio Ugliano
www.nomacorc.com
¥ @Nomacorc

Maurizio Ugliano is responsible for
the Enological Research at Nomacorc
since 2010. He holds a Ph.D. in
Biotechnology of food and conducts
research dealing with issues related
to the study of the aroma of wine
and other alcoholic beverages. He

is the author of over 60 scientific
publications in international and
technical magazines.
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star-rated chefs.

CRUS-BOURGEOIS.COM

_=CRl =4
BOURGEOIS

When vou start with a Grand Cru,

it’s better to end with a Grand Cru.

CES CRUS QUE L'ON PEUT CROIRE

NESPRESSO.

Panos Kakaviatos
www.connectionstowine.com
' @PanosKakaviatos

Panos Kakaviatos is a freelance
journalist and blogger. Through his
company Connections to Wine, he
organizes wine dinners and wine
tours. American by birth, Panos
lives in Strasbourg and is a reqular
contributor to Decanter.

R

Paolo Basso
www.paolobasso.ch
W @BassoSommelier

Paolo Basso, winner of the ‘Best
Sommelier of the World’ title in 2013,

is world renowned for his extraordinary
palate and experience in the field of fine
and rare wines. He is an internationally
active consultant for luxury hotel groups
and airlines, and helps to promote
Swiss wines in collaboration with the
organization Swiss Wine Promotion.

He also runs his own wine consulting
company, Paolo Basso Wine and
produces his own Swiss red wine called,
‘Il Rosso di Chiara’.

Richard Siddle
harpers.co.uk

¥ @richardsiddle

Richard is an award-winning
business editor with over 20 years
experience as a trade journalist.

He joined Harpers in 2007 and has
taken the madazine through a major
overhaul where the focus is firmly
concentrated on the key business
issues affecting all sectors of the
wine and spirits trade.

Robert Joseph
www.thewinethinker.com
¥ @robertjoseph

Original founder of the Wine International

madazine and the International Wine
Challenge competition, and later
became wine writer for the Sunday

Telegraph, and wrote some 30 books. He

is Contributing Editor for Wine Business
International, and has chaired over 50
wine competitions across the globe. His
blog is The Joseph Report.

#DWCC 2014 CONTEXT 57

Robert Mcintosh

thirstforwine.com
¥ @thirstforwine

Robert, as ‘thirstforwine’, is an online
wine communicator, blogger, and
prolific twitter user. His main focus is on
culture, marketing and communication,
and advises wine businesses on how

to endage their brands with the online
conversation. Robert is the founder

of WineConversation. com, a daddy
wine blogger at Thirstforwine.co.uk

and co-founder of the Digital Wine
Communications Conference and
Vrazon.com.

o

i
Ronn Wiegand MW/MS

www.ronnwiegand.com

Ronn Wiedand is both a Master of
Wine (1991) and Master Sommelier
(1986). Since 1988, he has edited
and published Restaurant Wine,

a subscription-only trade journal
for sommeliers and restaurateurs
(primarily in the USA), now in its
27th year. For more than 30 years,
he has been an international wine
judde, journalist, and consultant. He
lived and worked in the Napa Valley
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wmerist

wine & food travel made simple

Winerist is the fastest-growing online marketplace for wine &
food experiences, wineries and hotels in wine destinations
worldwide. We have over 65 destinations, more than 700
experiences and a great community of over 100 wine and food

writers and bloggers working with us.

Wine Tours

Food Tours

Hotels Wineries

Get in touch:
Twitter: @thewinerist - Facebook: www.facebook.com/winerist
Telephone: 0207 096 1006 - Email: diana@winerist.com

v

menti

itali

Digital Wine Business

Branding your wine in the digital era

Mission: to help wineries and wine pros to use in more
effective ways the new digital media. There are new
opportunities to seize in the global market, new challenges to
win because the new technologies changed the way to do
business even in the traditional wine world.

Fermenti Digitali wants to be the trustworthy partner that
helps the wineries to move with the changing times and to be
more competitive.

Fermenti Digitali, (“Digital Yeasts") is the brand of two wine
industry consultants: Giampiero Nadali - marketer, wine
blogger (www.aristide.biz) and Elisabetta Tosi - wine journalist,
wine blogger [www.vinopigro.it).

for three decades, and moved to
Tokaj, Hungary, in 2010, where his
wife manades her family’s estate
winery, Erzsebet Pince.

Ryan Opaz

catavino.net

¥ @ryanopaz

Ryan is the cofounder of Catavino.
net; Vrazon.com; Wineblogger.

info; and the Digital Wine
Communications Conference. Having
worked as a wine retailer, chef and
butcher, Ryan has explored the
worlds of wine and gastronomy
from the inside out. Considered a
leader in the field of digital wine
communication and a self-confessed
“techie”, he travels internationally as
a speaker and a consultant on social
media and blogging for wineries,
wine retailers and restaurants.

Sally O’Brien
www.sallyobrien.net

¥ @swissingaround

A travel writer for many years, Sally
O’Brien has been published in dozens
of guidebooks, travel websites,

newspapers and madazines for
clients such as Lonely Planet, Qantas,
Time Out, easyJet, Jetsetter, Yahoo
and the International Olympic
Committee. Her work has taken her
from wine regions as well known
as Piemonte to off-the-beaten track
ones like New Zealand’s Waiheke
Island. In 2013, she launched the
Switzerland Traveler app, which
covers hundreds of destinations,
journeys, restaurants and hotels in
her adopted home of Switzerland,
where she lives with her family a
stone’s throw from the beautiful
vineyards of Lavaux.

Simon Woolf
www.themorningclaret.com

W @simonjwoolf

Award winning freelance wine
writer/blogger, Simon is originally
from the UK, but currently resides
in Amsterdam. A lover of wild and
unusual beverages of all kinds,
Simon focuses on lesser known
wine regions and producers. He

is a staunch believer in ordanic,
biodynamic and low-intervention
methods of winegrowing and
making. Simon is a columnist for
Palate Press and timatkin.com,

as well as a contributor to Decanter
and Catavino, among others.

#DWCC 2014 EXPLORING CONTEXT 59

His personal wine blog can be found
at The Morning Claret.

Stylianos Filopoulos

www.wineinmoderation.eu

Stylianos Filopoulos, wanted to
become an architect but life turned
him towards food science

and from there to wine. Since then
he has been constantly travelling,
where the vines are grown and were
the wines are vinified.

For the last 4 years he has been the
director of the International not for
profit association, that coordinates
the Wine in Moderation —Art de
Vivre (WIM) programme trying to
reinforce the values of moderation
and responsibility into contemporary
wine culture.

Suzanne Mustacich
www.suzannemustacich.com
¥ @smustacich

Suzanne Mustacich is an American
journalist, TV producer, screenwriter
and author. She has lived in Bordeaux
since 1999. She is the Bordeaux
correspondent for the French
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OUD SPONSORS OF chefj.__"gof;;?

WWW.GUSBOURNE.COM

Exclusive Harpers Subscription Offer
DWCC ATTENDEES - SAVE 10%)!

Regular in-depth busingss

and country reports Tailored news, Opinion, insigilt and
analysis for Independent Merchants,
Sommeliers and the On-Trade.
Subscribe today for just
£195.30 +VAT (saving £21.70!)
Order online at www.harpers.co.uk/DWCC14
to claim your 10% discount

Harpers

For more informat
or email custor

news service AFP (Agence France
Presse) international and a regular
contributor to Wine Spectator.

Ted Lelekas
www.telegourmet.org
www.facebook.com/TedLelekas
W @ted_lelekas

Athens, Greece-based wine
journalist, blogger, educator and
consultant. Certified Pro Olive Qil
Expert; passionate about food and
wine tourism; dedicated to sharing
amazing experiences with a growing
audience in Greece and beyond.

Torben Mottes
www.vivino.com
¥ @fakedane

Torben Mottes is the VP of
Product for Vivino responsible for
global product strategy across

all platforms. His interest in
joining Vivino grew out of his own
frustration with choosing the right
bottle of wine and developing his
own wine app in his spare time.
Prior to Vivino, Torben was VP

of Product at Avira a global
security company with over 100
million users which had acquired
SocialShield where he also led the
product team. Torben has worked
at several early stage companies
in Silicon Valley for the past 15
years and earned his MBA from the
University of California, Berkeley.
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Palate Press

THE ONLINE WINE MAGAZINE

International
|  WINE WRITE v = ernational Vv e
AWARDS / 2 of t van AWARDS | 201

TERROIR
AMARONE

ONE & VALPULICE“LA
S WINE‘Q

A proud

Terroir Amarone
is an independent approach
and a different way to know
Valpolicella and to taste its wines

Terroir Amarone is a web site addressed to the winelovers all
over the world, run by two wine bloggers:
Giampiero Nadali and Elisabetta Tosi.

It's a small contribution to share with the winelovers some
knowledge they have about Valpolicella, because this
appellation is more complex than you can imagine: 3 mains
areas, almost 13 distinct valleys and zones, dozens of crus,
and so many different styles among the 200+ producers of 4
different appellations.
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STORIES
TO SHARE

]

ONE WAY
TO APPRECIATE

WINE

A CULTURE

OF MODERATION

WINEnMODERATION

Art de Vivre

‘Wine, only appreciated in Moderation
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“ EMOTIONS & EXPERIENCES

k5

', _Throughout the Douro Valley,
in Portugq_l,._m'bgg lost in the beauty
and chdrm of the oldest wine demarcated
region of the World, cradle of Port Wine:" .
By train or boat, Douro invades the sens’es;
Visit www.alltodouro.com and discover us!
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For wine lovers
and wine growers L

ALL SWISS WINES
Bl FEATURED AT THE
T, S DUICC

pEe )

- ARE A CLICK
AWAY FROM
YOUR DOOR
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Find,
download

and purchase
#DWCC14's photos at

dwcc.photoshelter.com

Ury farimed 013 Vines from the Maule
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FROM ALENTEJO TO THE WORLD

Our journey began in 1973 with the termination to craft the best wi

this desire remains undin

CTTTIVEETTY

0 FERBAL
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thusiast 2014 nternational Wine

Challenge 2013 Wine enth

Best Buy Gold Medal and Regional Trophy Top 100 Cell

95 points

G4 points

Climate 7 Vitleulture Wine Styles
Mediterranean-continental Qgg) Integrated production ? DHOC and Regional Wines.

—1: :’— Anmual average of 300 duys of sun or organic farming, Hich and rips frust, bodied, vibran, gassronomical
aind G0 Wm” of rain and auhentic wines.

e — Soils Estate RegionCountry

ac, Paar, derived from schist-clay, granite VR0 b with 450 b Alentejn DO region, seuth of Portugal
QD 0 and eruptive rock. of vineyards and 80 ha 170 kim sautheast of Lishon. Plains,
of olive groves al 200 mit from sea bevel,
oJp

For more information on Esporaéio’s sustainability projects, visit www.esporao.com

==

B3 esporaoworld | B @esporaoworld

DWCC WOULD LIKE TO THANK
ALL OF OUR SPONSORS FOR
HELPING TO MAKE THIS EVENT
POSSIBLE!

Host
Swiss Wine Promotion

Gold Sponsors

Araex

Chateauneuf du Pape & Tavel
Coravin

Nomacorc

Pixart Printing

School of Wine & Spirits Business

Silver Sponsors
Alliance de Cru Bourgeois
Esporao

Gusbourne

Hammel

MARI

Nespresso

Planeta

Sogrape

Terroir Amarone

Tokaj Kereskedohaz Zrt.
Vigno

Wine Mosaic
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A
H B
2
3
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Partners
Meininger’s WBI
Vinea

Vivino

Wine In Moderation
Winerist

Zalto

Media Sponsors
Fermenti Digitali
Harpers

Palate Press
Vinogusto
Vinum

Wiine.me

Official Carrier
Swiss

EBUDAPEST.COM
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